Freshfel Food Quality & Safety
freshfel Working Group

F 29 March 2010

Opening remarks

1. Welcome of the delegates and guests

2. Minutes 20 September 2009
PPP/MRL

EU plant health regime

Social responsibility

Quality

Organic farming

o Uk wWwhN R

. High risks products
3. Approval agenda 29 March 2010
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Agenda

1. Traceability and Information management
New breeding techniques

Plant protection products
Increased import controls
Reform plant health regime
EU Quality policy

Organic logo

1. Traceability and Information mgt.

Global GAP — GLN & GGN :

GS1 Cultivation Message:

Product classification:

GS1 : current projects on traceability
US/Canada Produce Traceability Initiative

Review of initiatives/perspectives among
Freshfel members




1. Traceability and Information mgt.

* Introductory remarks
— Freshfel Trade Division meeting ( Berlin )
— Comments from Harrij Schmeitz ( Frugi | Com )

INTRODUCTION

Traceability &
Information Management

Meeting Freshfel

Brussels 29 March 2010
Harrij Schmeitz — Frug | Com

FrugoCom
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Platform Fresh Chain Information

Cooperating parties

Fresh Trade Fund

Organizations
Businesses

Central Bureau for
the Grocery Trade i
- CONNECTED TO

: N —
International GS1 Standards Nl PARTNERS]
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Q. Bar Cades & en GDSHE e1

Based on International Standards within UN/CEFACT ‘
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Traceability & Information Management
GlobalGAP & GLN
GS1 Cultivation Message
GDSN-GPC Product Classification
GS1 Traceability Guide Line
Produce Tracebility Initiative PTI
What happens more?




1. Traceability and Information mgt.

* Global GAP — GLN & GGN : Introduction &
Discussion from an Information Management
Perspective.

— Herman Grevemeyer (SLA/GlobalGAP)
— Peter Verbaas (Frugi Venta)

The GLOBALG.A.P Number (GGN) and the Global Location
Number (GLN): Introduction from an Information Management
Perspective

March 2010

4/1/2010



GLOBALG.A.P aworldwide
certification system

GLOBALG.A.P.

- Certified producers in more than 100 countries

© GLOBALGAP Secretariat, Page 11

Implementation proposal to link more detailed

Producer defined
registered in
GLOBALG.A.P
Database

GLN or others
codes can be
linked.

Sub-GLN by PG A
Sub-GLN by PG B

information (e.g. Sub-GLNs) to GGN GI:OBA!-GAP
Production Unit Plot/Field/Pond/Sit
e/Animal

Field

Plot

Animal

Site

Own Sub-GLN:
Production Unit 1 | Field A
Own Sub-GLN: | Field B
Production Unit 2 -

| Field C

© GLOBALGAP Secretariat, Page 12

4/1/2010



Validation of GLNs and other codes via the
GLOBALG.A.P. Public Search GLOBALG.A.P.

GLOBALG.A.P. =uhwocciosuce

Ef‘h

Home Metification Legin

Search

Public Search

Please enter a complete GLOBALGAP-Number, a registration number, & GLN or 2 certificate number.
4040928845368

 start query | Wew query |
Producer

Name:
GGN: 4045928845368
Status!CB/PG Accepted

Certificates
Certification Body Scheme Certificate {online) Certificate (PDF)
EGAP GLOBALGAP IFA Version 3.0, Sept0?7 en | de en | ge

© GLOBALGAP Secretariat, Page 13

The GLOBALG.A.P Bookmarking
GLOBALGC AP

en00 I TEST2.xls

< A [ B ] J K

1 GGN productlD SSCC GTIN

2 4049928845368 8 411205994023464000 6748392354623
3 4049929004009 23 427646923046236000 9320234624202
4 4049929229730 9 376294039604236000 9346283462346
5 4050373423254 81 485736251987056000 4736281904567
6

7 GLOBALG.A.P.

O-2EE0@

Search

| osic sewen | e searcn | piond searcs | mockmaried prodnse EEHERE ==
Upload i RS =D
File Ve i coies e

© GLOBALGAP Secretariat, Page 14
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The GLOBALG.A.P Bookmarking

Search
| Pustic faarch | txpors saaech | ot saareh | o d producer | Dpiosst © B i tntieien
Overview
Tlect or Seseient 81 Wt deiverien
Glabagas
Product Glenaigan
reci o 0 closeigap san [ 0 sobsigaprrocecifJ B sems [ cotinos og ««-on raniet vo. sscc [ B
certified  ValM Ta
procass
et ot
— A030TIANATES I )
1461 AOB0ITIIITIA
146D AOS0ITHIIES tatruce ves T ATI6THLBATET 4BSTIEISISTTSE000

Tl GLOBALGAP certificate data
(from database)

Additional Data
such as GTIN
(from Supply chain)

© GLOBALGAP Secretariat, Page 15

Additional Remarks

GLOBALG.A.P

The GGN can only be changed to the GLN, if a producer has
an own GLN assigned by the local GS1 organisation. In this
case the company address is published in GEPIR
(http://gepir.gsl.org/v31/xx/gln.aspx?Lang=en-US).

It is not possible to assign Sub GLNs (location reference
code, see GLN type 2) of a producer group or other
organisations to a producer instead of the GGN.

© GLOBALGAP Secretariat, Page 16
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Production/Management Unit
GLOBALG.AP.

The Production or Management Unit enables the link of the
legal entitiy to a more specific ID such as a Sub-GLN of a
producer group.

The Production Unit must always be recorded with an own
postal address.

If a Sub-GLN is linked via the production unit to the legal
entity, this number must be generated according to GS1 rules

© GLOBALGAP Secretariat, Page 17

GLOBALG.A.P

THANK YOU
FOR

GLOBALG 4 s

O-~8EaS0@

© GLOBALGAP Secretariat, Page 18
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Definition of GLOBALGAP Number (GGN)
in General Regulations, Part I, 9.3 GLOBALGAP

GLOBALGAP Number (GGN)

(i) The GLOBALGAP Number (GGN) is a 13-digit numerical
number, not including the GLOBALGAP (EUREPGAP)
Trademark, and is unique to each and every producer and any
other legal entity in the GLOBALGAP (EUREPGAP) system. For
this number GLOBALGAP uses existing Global Location
Numbers (GLN) issued and to be purchased from the local GS1
organisation (www.gsl.org) or alternatively — in its absence —
GLOBALGAP assigns its own interim GLN.

(ii) GGN can be used on the product and/or final packaging at
the point of sale. The legal entity that labels GGN shall be a
holder of a valid certificate of GLOBALGAP or of a GFSI
recognized post-farm gate standard or any other standard
recognized by GLOBALGAP for traceability.

© GLOBALGAP Secretariat, Page 19

GLOBALGC AP

(iii) The interim GLN (GGN) issued by GLOBALGAP shall only
& be used in connection with the GLOBALGAP (EUREPGAP)
| system. It is not allowed to use it in any other context or in

- relation to third parties.

~ (iv) Whenever a need arises to identify the organisation in

= other contexts or additional applications the organisation may
apply for their own GLN and report this number to
GLOBALGAP, who shall register the organization under their
own number and withdraw the interim GLN accordingly.

© GLOBALGAP Secretariat, Page 20
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1. Traceability and Information mgt.

Global GAP — GLN & GGN
Peter Verbaas (Frugi Venta)

GS1 Adresbook - GEPIR

Search by Global Location Number i

As the name implies, the GLN is the GS1 Identification Key for Locations. The GLN can be used to identify physical
locations and legal entities where is a need to retrieve pre-defined informalion to improve the efficiency of
communication with the supply-chain, Mare Information on GLN

Locate enterprise by Global Lacation Number that was communicated in EDI message, Order, Invoice, etc document:

Global Lacation Numhar:ET12423021167

® Exact address of GLN
€ owner of GLN

Search

This infarmation is provided on behalf of G5

LAST PROVIDER
GLH COMPANY CONTACT b Gep | sTATUS | o0
Kompany Tel:+31773%1380
Venrayseweg 102 Fax;+31773961969
712423021167 °
BTIAZIZVET | g5 RH VENLO info@komosakk. com
L wewrw, komaza.nl

Responder: 8712345012007, Responses: 1, RC: 0 (No error)

GLN Example

4/1/2010
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/GlobaIGAP Adresbook

Please enter 3 complete GLOBALGAP-Number, 3 registration number, a GLN or a certificate number.

4049929005792 |
Producer
Name:

GGN: 4049929005792
Status: CB/PG Accepted

Certificates
Certification Body Scheme Certificate (online) Certificate (PDF)
15 GLOBALGAP IFA Version 3.0, Sept07 en | de en|de

The following products and their status are stored in the database.

(eiXe. $LKeA I Ce:ll]f;coyon destination Certificate Certificate

Scope Subscope  Product  Certificate  Status % Scheme  Option ! !
No Producer countries  (online) (PDF)
. group
. G
o, | fatond b ::nxnx: Certified 15 lG;OBAL)Ap 1 NLD | d I
o s KH- Certifi A Versior LD

based  Vegetables | TS i werhe Ry b ol

0002 3.0, Septo7

For questions and more information, please contact the responsible Certification Body (Contacts on the www GLOBALGAP .org website under Certific
Bodies)

GGN Example

1. Traceability and Information mgt.

GS1 Cultivation Message : Update on the
development of a standard message for
Cultivation.

Henk Van Dijk (Fruitmasters)

4/1/2010
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KONIMKLIJKE
FruitmastersGroep

Henk van Dijk
o IT Manager Royal Fruitmasters Group
Member of Working Group Standards Frug | Com
Chairman Working Group Data-Synchronisation
Member Working Group VOC-DAS
Chairman Working Group Cultivation Message

Importance Cultivation
Information increases due to:

U Demands/specs Customers
related to Food Safety

U Legislation related to Food Safety

4 Influence on market and marketprice

4/1/2010

13



CTM - MESSAGE FLOW SCHEME

GROWER

RETAILER / FOODSERVICE

TRADER / PACKER /
PRODUCER GROUP

e
CULTIVATION MESSAGE

A LOCATION / CROP PARTY / PRODUCT
7} RELATED INFO SS’ reaTED INFO

L PRE-HARVEST POST-HARVEST

LOCATION PRODUCT THREATHMENTS DELIVERY QUALITY

* PRODUCT-TYPE = CERTIFICATE

or GPC . . [GLOBAL GAP, BRC, ETC.)
+ CULTIVATION METHOD . LAB RESULTS
« PERIOD

4/1/2010
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DEVELOPMENT
PROCES

TIME TABLE
L Requirements analysis
02/2009 —11/2009
‘ U Functional/technical
concept
11/2009 — 12/2009
L Pilot version available
03/2010
QU Pilot 1: Grower-> Fruitmasters
05/2010 — 12/2010
QU Pilot 2: Point of sale = retailer
10/2010 - 2011
U Publication

e ——

Join us...

W
wu'

4/1/2010
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dGlobalGAP (Passport) A
UGPC Product Classification  freshe

UGLN Introduction oy
QeDAPLOS 7 il

O St

UN!CEFACT

Based on International standards within UN/CEFACT

Interaction International

16
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1. Traceability and Information mgt.

e Product classification : new classification within
the GDSN-GPC Standards for F&V.

— Harrij Schmeitz (Frugicom)
— Maria Carmen Morales (Anecoop)

GS1 GPC Development
Update ..

Meeting Freshfel

Brussels 29 March 2010

Harrij Schmeitz — Frug Lgom
Fru om

SNrating: Pl AGF e | mfonete
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CONSUMERS &
RETAILERS

PRODUCT
GPC

6 Tomatoes X in Package Y

Unknown ) )
at purchase Variaty Z Size & Label $ Grower #

@ TRADERS&
GROWERS

The problem..

Now Germany
Standardwarenklassifikation

An d ### Hummer Bezeichnuag

o1g Zitrusfrichte

ways around e o e
o1es Sateumas
the world qes Cemeninen
oce Pamrpeimuser Lnd Grapefruits
s Jonstige ZitustOchie , 2. 0. Limethen

@ CLASS : 50101500 - Yegetables - Unprepared/Unprocessed
BRICK : 10000005 - Yegetahles - Unprepared/Unprocessed (Frozen)
BRICK @ 10000004 - Vegetables - Unprepared/Unprocessed (Perishable) Global Product Classification
BRICK : 10000008 - Yegetahles - Unprepared;Unprocessed (Shelf Stable)
® CLASS : 50101600 - Fruit - Unprepared/Unprocessed
® CLASS : 50101700 - Nuts/Seeds — Unprepared/Unprocessed UPDATE
CLASS 1 50101800 - Nuts/Seeds - Prepared/Processed
CLASS : 50101900 - Fruit/Huts/Seeds Combination FO RIND U STRY
CLASS 1 50102000 - Fruit - Prepared/Processed
® CLASS ; 50102100 - Vegetables - Prepared/Processed
CLASS 1 50102200 - Fruits/Vegetables /MNuts/Seeds Variety Packs USAB ILITY

FAMILY : 50230000 - Food/Beverage/Tobaceo Variety Packs H @
8 FAMILY : 50100000 - Fruits Aegetables/Muts/Seeds 1

GPC = Global Product Classification

4/1/2010
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Food Example
r \ /Example Bricks Brick Attributes Br\:kAuribu(e\

An indust
Segment segmentagon Values
orvertical  Animal Milk.
| —— thnimal ———— Nom Ankmal i
« Unidentified
« Full Fat
: A broad division ~Half Fat
Fam“)’ of a segment | oottt et
« Reduced Fat.
« Unidentified
| (—— Organie Clsim —— . Unidentified
A group of like Milk and Wik Substitutes |
Class categories (Perishable] o do -
ves *
| — g"" M .MustBe
Brick Categories of ]
like products
e
r | o
« Fruit
Brick __ Attibute - Goat
g Attibute1 Value1 G
| .
Brick Attibute Undlassified
Attibute 2 Value 2 ) \
— ————

GPC Basics

T

Fresh Example
A

An industry
segmentation
or'vertical

! -
Afbmad division Frosh s Gins —
of aseg ford
| - - o o |
o | - || — || = || — | | - ‘
Souies
A group of like ! ! ! ! ! T
categories rpetuts Sweet Oranges ‘Cementines | Lamons. | | Wexian Limes | = s
Pummelos ice Oranges ‘Saisuma Mandarins | e | e
orey Pomelos [r— Tegerneoer sy s
Swoetcs [S— o S
fitegories o s T
Ugh Bananas (unripened)
[E——
Plantains (unripened)
Red e
i
Red Baranes
{unripend)
Value 2
— —
GPC Basics

4/1/2010
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p
GDSN Processes enabled by GPC

Data
Source

Global %f,‘
Registry EERE
Register
Catalogue Item Calalog|:|e !tem
Catalogue ltem Subscription
Subscription
Source Recipient
Data Pool Data Pool

Item Record o = - ~ Catalogue ltem
Without GPC, these processes Subscription
I do not work J

/

Data
Recipient

b

GPC Communication

Solution 1
(+275 bricks)

Solution 2
(+ 180/230 bricks)

@ on¢ \

Solution 3
(+70 bricks)

Trusses of Cherry
Tomatoes

Cherry Tomatoes

Cherry Tomatoes

Tomatoes oblong

Trusses of Tomatoes,
oblong

Tomatoes round

Trusses of Tomatoes,
round

Tomatoes ribbed

Tomatoes, ribbed

After this...
Attributes f.i.

Tomatoes

/

Tomatoes oblong Colour
\Tomatoes round Size
Etc.

Today in development

4/1/2010
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1. Traceability and Information mgt.

Product classification
New classification within the PDSN-GPC Standards
for Fruit &Vegetables
Maria Carmen Morales (Anecoop)

Catalogue
( product classification )
and

* traceability

ANECOOP. S. COOP.

M& Carmen Morales
Directora Dpto. Calidad y Sistemas

29 de Marzo de 2010

4/1/2010
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Objective and steps of the project
Catalogue (product classification)
Comprehensive traceability process
EAN 128 label

Future projects

1

 Harmonize
 the codification of products,
» the |labels and

* The system of traceability.

* Decrease the number of manual processing across
y ]

.

the chain ks

4/1/2010
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1

Divided in different phases:
= Phase | — Catalogue and label based on EAN 128

= Phase Il — Traceability system based on RF and
commercial planning

= Phase Il — Total integration of the scheme — order -
Web

4/1/2010
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[TENDENCIAS® |CLIENTE® | COOPERATIVAS @ COMERCIAL(‘ PRODUCTY  JCALIBRE ® DARCAS °6)0NFECCION°}REC\OS° PAISES @

e g [P i MO 517 |

a . CAMRANA CARGADD
el A SEMANA MES DELEGACION
A\ LMxJYSD g #0865 Freo Ocbre
u. {58370 BER 271 42 47 52 Febrero  Noviemire
= JRI0MMBREN 3 a1 43 48 53 Merzo  Diciembre
ANECOOP ITNENBTN 4 T
gantanm 510 4045 40

GRUPO PRODUCTOS
) F Gama E
Chricas
Hortalizas
Fridas
Mezclas de Horalizas =

Catalogue Anecoop

Ranking de Toneladas

w2 PRODICTO el W ARIEDAD |ﬂv-
4 Gama
=] =] =l Maveling
Mavelate
Pavel
Mavel Lane Late
Maveel
Citricoz Maranja
<D

24



RUPO

Ty

EIPRODUCTO

O [ECLASE

LWV AREDAD

-

Hortalizas

Tomate

Long Life

= | ikdzn

Famillete

Pera

Cherry Rojo

Cherry Pera

Cherry Amarillo

Cherry

LMD AD_WEMTA

CONFECCION

TIPO_UVENTA

@ |TIPC EWYASE

MODELO ENYASE | €| GRUPO el
= |40 GIRE, 2K 80x50 &
TxGIRE 2K, B0xd0 |
= = = =l |Citricos
GREE
A0xGIRE. 2K, GIRSAC GREENBOX [Totel
GIRS. 2K, BN Total
Tital
Total
SowGIRS 2K, S0xE0 ¥
Total
GIRS. 1K, +
GIRS. 1 SH. +
GRS, 3K, +
GIRZ. 075K, [
oD
ANECOOP

4/1/2010

25



Fanking de Toneladas Cargadas

CaMPARL L
i | CARMPARS [
FRODUCTO CALIBRE |CALIBRE EXACTO |CONFECCION

= = = [40xGIRE. 2K.80xE0

G0xGIRS.2H. G0x60

a6 BaxGIRS .1 Sk.80xE0

213 G0xGIRS .1 5K .80x60

=GRS, 2K, §0xE0

QExGIRST 29K .80x60

Mandaring = = 1]
364 +
35 +
415 +
=1 +
COMBINING:
Group / Product / Class / Variety
+
Packaging
+
size

EAN 13

ANECOOP

4/1/2010
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El

= Used for internal management of :
« Commercial order.
= Real time traceability.

= Integrated Internet delivery from cooperatives to
Anecoop.

= Invoicing of customers via EDI
« Etc....
All of this possible through.....

I INTEGRATION
&I

PRODUCT CATALOGUE =

27



ANECOOP

Commercial | —>| Web Anecoop
planning :

order
determination.

CooEELGIHNRYESET®E € & »
DHEQOS & X haFeeaxrae

Informacion de Bisquedal] + Detalle

" Resumen " Cargas © Planning Coop. © Planning Cliente

Fecha= Salida; Desde= 01/03/10; Hasta= 31/03/11; Plazo= 396 dias: Cliente= ANECOOP FRANCE: Equipo Comercial= Unidad Operativa Sur; Clase=

Naranja Navel; Con Ci

I i Todas; C lad Si; Cliente Estadistico= Si;
CLIENTE FEcha | coop. | po.cL | po.co DETALLE DE MERCANCIA | TRANSPORTE
0910535201 GLORIA | Sal. 10/03/10 |BEHAGUASI 078 Maran.Havel 1GRx60 ENCA 16K BOx40 CART M25453R Al-Directo | |
ANECO/AHECOOP FR Lleg. EURXKGH lavelate Cat. | Cal. 3 "BON" (60 Cajas) | Trans-Costazar *
090535151 GLORIA [[][Sal. 1010310 [BENICARLO| 1.1 Waran.Havel 1 CHx45 7XGIRS 3K 60:x40 CART DIMECRES CO-Directo | |
AHECO/ANECOOP FR Lleg. 110310 EURXMLL lavelate Cat. | Cal. BT "GO {45 Cajas) [pes-Transporte’

4/1/2010
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ANECOOP

- Download
Commercial | —»| WebAnecoop | = |  qer web
planning :

COOPERATIVE

determination

|

Inclusion iTw
the traceability
software

!

Order

preparation
Downlaod on /
the Web - Order
shipment
P -
NN
ANECDOP
3 Trazatec - Campana 0910 - Usuario: Administrador de Trazabilidad
“Archivo Detalle Vertana Ayuda
T e 2 XA M o+
€3 Jantenimiento de pedidos. [F dicién]
Pedido
Nim. Pedida:[- 0 Fecha: [25MG72010 ~| Estado Pedido - |atero - Modificado - [~
Chiente: | 101 [ANECOOP FRANCE SRL. = Datos Etiq - [1 [#NECDOP 5. CODP. |
Posicion chiente <[ Pedido Original
1 Destinos
Lineas
Linea|Fecha Carga | Producto / Clase Variedad Confeccion Tipo |~
L3 1 Masanja Havel |Navelate ENCAJADO 10 kg - 40 = 30 501
. -_ P
a . LD
ANECDOP

4/1/2010
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3 Trazatec - Campaiia 09/10 -
Archivo  Etiquetas Ventana Ayuda

“Usuario: Administrader de Trazabilidad

v IX L3
€D Detalle linea de pedido

Pedido - Fecha :I ;J Cliente - Dastino -
Llnee Articulo _Producto / Clase aniedad Alura Modelo ET FI)A Estado Linea
Natarijs Navel - Nwale ENENADD ‘\ﬂl(g lﬂxil hd J CAF!TUN Confimado =
Calibre Rango
Tipo Calibre N in. Ma: Cat. Tipo Pallet LS Pd Base AR Caj Pal Cajas TliL
[sovre <] 2 ;| B J Chep 1 s[n0
Marca Ud. Via. Lote Caja Lote Pallet Céd Bawas  Fecha Caga Fecha Coni. Disp. Until Fecha Cad.
BOUGUET -Anecoop »| [266081  [246081 | [ = | | = =l
Marca ET Obsesvaciones Anecoop Dbservaciones Cooperaliva
[ =

Dpciones de impresion
¥ Rango | M®Piezas

[¥ Categmia

[~ PesoBrute [~ Peso Neta

[~ Display Until [~ Conf. sin peso [~ Auto

_— p.h.lpdemm;:ﬂn le SEIVACIONEs er:b;l:unl. ralamiento W‘-}‘
Etiqueta Caia 5ua0 5060 Anecosp ] __| | E | = Nk
Etiguetal.Wia| | | DatosEta[l  [MECOORG COOF.  v| PesoConfeccitn |
ANECOOP
- — Download COOPERATIVE
Commgrual — | Web Anecoop order web
planning : Approval
L < Rejection |
determination | Inclusion in
the traceability
EDI: client software
}
/ Order
CLIENT 7 preparation
; Downlaod on /
Daznr:(fgsgon - the Web - h(_)rder
shipment
ANECOOP

4/1/2010
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LoeEBELGTHEHNSES
-

[Filtro de Seleccion de Salidas

[Gloria Pla Garcia

Unidad Operativa Sur Responsahble

Equipa Comercial

Integrar Salida Ll |Se|ecc\unarTudu = |Dese|ecciunarTudu O |

Pedido Cliente Salida Llegada Cooperativa Pto Carga Matricula Transportista
[pamozseisi [MECOOP FRANCESRL. Pomaan_ | FrumvaL |- BELGIDA F&64088E  [DHL EXEL SUPPLY CHAIN 5P Aceptar .,f\
[pamosao 141 [sMECOOP FRANCESRL.  POmadd | [rsTo-G. FrETO-G R2446BB0 [TRANS-MOLBO, 5.L. |52 mceptar o]
painnsszeai [BMECOOP FRANCESRL.  POMEAD | FRUITYALL P- BELGIDA ReB40BES | DHL EXEL SUPPLY CHAIN 5PA-3.3 | aceptar |
[pamosss1 201 [sMECOOP FRANCESRL. fiBmaA0_ | FrUTvALL |- BELGIDA FR6139BBK__[DHL EXEL SUPPLY CHAIN 5P oepter |
paimossetai [BHECOOP FRANCESRL.  [1BA3A0 | FRUITYALL |- BELGIDA R&139BBK__ |DHL EXEL SUPPLY CHANSP]  aceptar |
[pamoss380i [sMECOOP FRANCESRL. fiBmaA0_ | FrUTvALL |- BELGIDA FR6139BBK__[DHL EXEL SUPPLY CHAIN 5P oepter |
[Mwaﬁ [BHECOOP FRANCESRL. 188340 | FRUITVALL P- BELGIDA F&1398BK  [DHL EEL SUPPLY CHAIN SPA L5 \ Aceptar o \

BoDEERGDNEN SEQE®E € & 2
MODmEnWwXE Fie B

Informacion de Biisqueda

PEDIDO CLIENTE DESTINO RESPONSABLE| CARGA |LLEGADA COOPERATIVA PTO.CARGA MATRICULA TRANSPORTIST ESTADO | S.CLIENTE SALIDA HN.A]
0571381 ANECOOP FRAHNCE  |JAHECOOP FRANGLORIA 240310 MOLINENS MOLINENS QUEVEDO [TRANSPORTES Q| Abierta ‘
0571431 ANECOOP FRAHNCE  |JAHECOOP FRANIGLORIA 240310 MOLINENS MOLINENS QUEVEDO [TRANSPORTES | Abierta ‘
0575474 ANECOOP FRAHNCE  |AHECOOP FRANIGLORIA 250310 CRISTO-G. CRISTO-G. R5G3TBCF [TRANS-MOLBO, {| Abierta ‘
0576671 ANECOOP FRAHCE  JAHECOOP FRAH[GLORIA 250310 CRISTO-G, CRISTO-G. R5GITBCF [TRANS-MOLB®, {| Abierta ‘
0508231 |ANECOOP FRANCE  [AHECOOP FRAIIELORIA 0170310 [BENAGUASIL BEHAGUACIL | R13%0BCD [Trans-Costazar | Cerrado |
0473811 |ANECOOP FRANCE  [AHECOOP FRAIIELORIA 0170310 GANDIA GANDIA R33T1I va Logistica, € Cerrado 7778
0508251 [RIECOOP FRAIICE  [AHECOOP FRAHGLORIA 010310 MOLINEHS MOLINENS QUEVEDD [TRANSPORTES 0| Cerrado 7779
0505891 ANECOOP FRANCE  |JAHECOOP FRANGLORIA 010310 GODELLETA GODELLETA | ROS#1BBL [Trans-Costazar | Cerrado 17796
0505881 ANECOOP FRAHNCE  |AHECOOP FRANIGLORIA 010310 GODELLETA GODELLETA | ROS#BBL [Trans-Costazar | Cerrado 17797 ‘
0508881 |ANECOOP FRAHCE  |AHECOOP FRAHGLORIA 0170310 FRUITVALL - BELGIDA R4313BBF |GRUPAG -DHL Ex(| Cerrado 7930 ‘
0508861 |ANECOOP FRANCE  [AHECOOP FRAIIF?LORIA 010310 FRUITVALL - BELGIDA R4313BBF |GRUPAG -DHL Ex|Cerrado 77932 ‘
05088511 (ANECOOP FRANCE  ANECOOP FRAIIFLDRIA 010310 FRUITVALL [2- BELGIDA R4313BBF [GRUPAG -DHL Ex|Cerrado 7933 ‘

>
2
ANECOOP
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Carrar Sesion
GESTION COMERCIAL
Lista de Pedidos V3.0 19/07/04
Lista de Datos de Transporte V1.0 26/08/04
Diario de Transporte V1.0 26/08/04
Lista de Salidas Vil 28/12/07
Lista de Expedientes V1.0 17/10/06
‘Consulta de Trazabilidad v2.0 28/10/09
DESCARGAS
Descarga Expediciones y Etiquetaje (BASICO) V11.0.3.0 03-12-09
Descarga Expedicionas y Etiquetaje (AVANZADO) Vi1.0.2.0 03-12-09
Descarga Software de Trazabilidad (TrazaTec) V11.0.3.0 03-12-09
Descarga del catiloge completo en excel V2.3 28/08/03
Descarga del catiloge completo V1.0 05/09/03
DESCARGAIN| DESCARGA INCREMENTAL DEL CATALOGO
todos los gr|
citricos todos los grupos V1.0 05/09/03
- citricos V1.0 05/09/03
cwsrtagemi  frutas V1.0 05/09/02
o hortalizas V1.0 05/09/032
Descarga de Etiquetas V1.0 06/05/09
Parche descarga de catilogo V1.0 28/04/09
Descarga Software Liquidacién PFDE V2.0.2 18/01/10
DOCUMENTACION
Listado de Documentos.
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_ANECOOP S, COOP. & S. Encajado 6
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s500 264122760000145341 @
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ORIGEN VALENCIA serie de grupo i

Maolocoton Carne Amarilla

VANIEDAL CONRECCHIN
May Crest ALVEOLOS | VALENCIA LATE
CATI| CA L 5/6
Bk LTS CALBRE sacemzeczn (0 NIORINHIEENOER AN IEEYl | TRaTemEnT THIABENDAZOL
B412278130305 T8 ALOT -7 mm 4n19 ORTOPHENYLPHENOL
| FES0 BRUTD ESO NETE -
PROVEEDDS a82 2,64 12805 IDS NET
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E

= UNICOO - RP (Unifying the management
system of the associated cooperatives) -
Current process of implementation (18 facilities
aprox.)

= Access of customers to the Web to have real
time information and traceability of order

P

4/1/2010
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What happens around

the globe...

Brussels 29 March 2010
Harrij Schmeitz — Frug | Com

FrugOCom

Sabratirgy Flat o AEF Keten|n Ronmetie

What happens in Fresh Produce & Trade
> C) Reta'\\é’;
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1. Traceability and Information mgt.

GS1 : current projects on traceability

Diane Taillard
GS1 —Global Office Brussels

GS1 update
Avril 29t 2009

Diane Taillard,
Solutions Director, GS1 Global Office
diane.taillard@gsl.org

4/1/2010
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@1 Summary

Global Traceability Standard (2007)

Traceability for Fruits and Vegetables,
implementation guidelines (July 2009)

Global Traceability Conformance programme (GTC)
GFSI, I1ISO

China-Europe project

DataBar

Recall (standards and platform)

GS1 and PTI

GS1 Retail Industry User Group

N

© 0N Ok

GS1 Global Forum 2010 From vision to action, GS1 united for new opportunities

© 2010 GS1

@1 The Global Traceability Standard

* Generic (not industry sector specific)

e Delivered through GS1 GSMP with 73 experts from 20 countries
and based on existing practices

* Describes the traceability process independently from the choice

of enabling technologies
¢ Defines 19 minimum traceability system requirements for all
* Meets the core legislative and business needs
e Details the corresponding GS1 technical standards

GTSis not:

A standard for internal traceability
A replacement for a service or solution provider
A replacement for safety or quality programs

GS1 Global Forum 2010+~ From vision to action, GS1 united for

© 2010 GS1

4/1/2010
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@1 Global Produce Traceability
Implementation Guideline (2009)

Provides the Fresh Fruit & Vegetable Industry with
guidance on how to implement traceability using
GS1 standards
* Enables GTS implementation
* Includes recommendations from previous FP guidelines
» Developed through a collaborative GS1 process (GSMP)
« Focus on business process and data exchange

— Organized by supply chain role
* Sponsorship and participation from global Users

GS1 Global Forum 2010 From vision to action, GS1 united for new opportunities

© 2010 GS1

A Collaborative Effort by Subject Experts

wnm.,
Dole b, ESl @crirosmson

THE PRODUCE SUPPLY CHAIN sHoIPm
Pl E = & . € Checkers

‘Canadian
Produce
Marketing
Association

PK/RpK

THE GROCERY PEOPLE LTD.

J]NTLE

for new opportanities

L&MP @
GS1'Globa: COMPANIES INC. _rom vision to actid

© 2010 GS1
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GS1 Global Forum 2010 From vision to action, GS1 united for new opportunities
© 2010 GS1

Figure 1-1 The Produce Supply Chain

THE PRODUCE SUPPLY CHAIN
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@1 GS1 Global Traceability Conformance (GTC)

A Programme developed to :

» Help introducing a traceability system
» Assess traceability systems

Through: i
* Arigorous methodology, the GTC check list

» Based on the GS1 Global Traceability
Standard (GTS)

» Compliant with ISO 22005 and additional |
requirements (BRC, SQF, IFS, HACCP...)

Who ?
« 28 countries involved

» 18 pilots (Kraft, BASF...) in food and
healthcare

+ Maintained through open standard process

GS1'Glodl Forum 2010~ From vision to action, GS1 united for new opportunities

© 2010 GS1

@1 GS1 GTC Control Points & Compliance Criteria

Checklist with 95 control points

GS1 Global Forum 2010+= From vision to action, GS1 united for new opportunities
78
© 2010 GS1

4/1/2010
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@1 GTC programme in short

Assessment ®

Assessment

Report signed Report

==

GTC Checklist
maintained in GSMP
BRG Traceability

3 4
Assist Certificatio

Implement
Performed by: Performed by Performed by:  Implemented by
Organization Accredited GTC Srls\kimo third party
with help of: Auditor - consultant, Sol On market demand
GS1 MO GS1 MO ution Provider
or/ with or/ with . . Regulated by GS1
consultant, Sol  consultant, Solution GTC Operations
ution Provider Provider Manual

GS1 Gl

© 2010 GS1

)10- From vision to action, GS1 united for new opportunities

@1 GS1 Standards role in Traceability

What ? How ?
Regulations, HACCP,

ISO 22005 @1 System
IFS, BRC, SQF, Global

Gap...

Internal focus Between partners

GS1 Global Forum 2010+= From vision to action, GS1 united for new opportunities
© 2010 GS1

4/1/2010
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@1 Summary

Global Traceability Standard (2007)

Traceability for Fruits and
Vegetables, implementation guidelines (July 2009)

Global Traceability Conformance programme (GTC)
GFSI, I1ISO

China-Europe project

Recall (standards and platform)

DataBar

GS1 and PTI

GS1 Retail Industry User Group

N

© 0N OO

GS1 Global Forum 2010 From vision to action, GS1 united for new opportunities
© 2010 GS1

Annex

4/1/2010
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1 31 GTC pilots around the world in 2009
Aguas Danone Argentina Fabrica Nacional de Chocolates {olomma
9 Confidencial
Eurofarma Brasil Musgrave Retail (Supervalu) Ireland
Partner Ireland

Carrefour Cit

Y Belgium Carnes Viba )
ccu - San Miguel de Proyectos Agro _%Eéxmo
TPTE CCU )
lcestar Old Fashioned Food ‘%Eevv Zeland
Friofort
Gesex Ce;ntral Peruana de Cafetaleros
Champion Alicorp
Agrocommerce —= Chile Bodega Sotelo ) )
Nestlé Agricultura 3 generaciones Pera
salmofood Biondi y Cia de Tacna
Munning Marcahuasi
Syngenta Denial

* Vifia Indomita )
" Bbraun BetAgro {Thanand
Telefonica —
Kraft Food {USA
GS1 Global Forum 2010 From vision to action, GS1 united for new opportunities
© 2010 GS1

1 GTC pilots per sector

AMERICAS — EUROPE — ASIA/OCEANIA

. Agrochemicals
Animal food 3%

3%

Meat & Poultry

I 13%
Telecomunications

3%

Fruits and Vegetables
26%
Warehousing and logistics
13%

Manufactured food
26%

GS1 Global Forum 2010+= From vision to action, GS1 united for new opportunities
© 2010 GS1
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China-Europe project

I Partners involved
® Project Leader @1
® GS1 China China
® Retailer (asino

® Casino Group (French) NoURRIR un MONDE
DE

® Manufacturer 2
® Synbroad (Chinese) ;%mno,w

® Solution Providers
® Shandong Institute of Standardization (SDIS) =
® Generix )

® Others
® GS1GO @1 @1
® GS1 France France
GS1 Global Forum 2010 From vision to action, GS1 united for new opportunities
85
© 2010 GS1

@1 Description of Application
From China to France DCs

| SYNBROAD Plant CASINO DC |

?I'j?': sscc
(CASINO)

|
sscc
(CASINO)

GS1 Global Forum 2010+= From vision to action, GS1 united for new opportunities
86
© 2010 GS1
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@1 4 new Traceability Case Studies !

|

™ . 1
Just released Just released Just released Just released

GS1 Global Forum 2010 From vision to action, GS1 united for new opportunities
© 2010 GS1

@1 Introducing the GS1 DataBar Family

POS Symbols

GS1 DataBar
Omnidirectional

GS1 DataBar Stacked

GS1 DataBar
Truncated

(I
GS1 DataBar

Omnidirectional Limited
A H \ -
GS1 DataBar GS1 DataBar GS1 DataBar
Expanded Stacked

Expanded Stacked

GS1 Global Forum 2010+= From vision to action, GS1 united for new opportunities
© 2010 GS1

4/1/2010
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1 GS1 DataBar

G51 BarCodes

"_'I?"n"f’ @l BarCodes

=Ty ™
GS1 DataBar GS1 DataBar
SN Sanea 651 DataBar {formerty RSS) symbols can identify small items and camy more information than

the cument EAN/URC bar code. G51 DataBar will enable GTIN identification for hard-to-mark
products g fresh foods and L% Acclication leatifs = L T

numbers, and expiration dates| Key Questions
authenticaticn and traceability|

wentification, and coupaning. = How do 1 get started with GS1 DataBar?

Where can I find GS1 DataBar FAQs?

Where can I find a summary of different GS1 DataBar symbol types?
Where can I find the full Press Release?

Where can I find more information about GS1 Application Identifiers?

Key Goncepts

® G51 DataBar symbols w]
review by a global task
manufacturers, pharmal

= G51 DataBar symbols and G51 Application Identifiers will be available in all trade item
s2anring Systems beginning January 1, 2010,

http://www.gs1.org/databar

GS1 Global Forum 2010~ From vision to action, GS1 united for new opportunities
© 2010 GS1

Recall Functional View

Retailer Receives Recall
Manufacturer Initiates Notification Immediately

Recall

- Manufacturer completes

l notification f - Retailer receives the recall
E%Ccél\u dnigg Ie:;t?etalgr?m(;nt]s) Complements and anhances eyisting hotificati_on - inclluding detailed
product recall processes by providing PTOdUCt information and

- All other internal recall users: o images, atiachments, and

and risk management - An application developed by disposal instructions — instantly

processes remain in place Mw and accurately.
ealumelnformation exchange Retailer uses recall information
-Asingle trusted source for - Ré

;aGniélg(t)r?:(;;zi(t:i?r:Ie product recall data to drive more effective/efficient

Hiet internal processes — including the
communication of recall removal, disposal, and return of a
g‘;‘r’trn”;?;'on to retail recalled product.

GS1 Global Forum 2010+= From vision to action, GS1 united for new opportunities
© 2010 GS1

4/1/2010
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1. Traceability and Information mgt

US/Canada Produce Traceability Initiative

Information by Freshfel secretariat in cooperation with
PMA

M8 U OO

-_l I mEI W UE I

* Sponsored by PMA, CPMA and UFPA
— Produce Marketing Association

— Canadian Produce Marketing Association
— United Fresh Produce Association

» 48 participating companies including

— 11 Foodservice Companies
— 15 Retailers

— 22 Growers/Shippers

PMA

g com

M:Dﬂ_ l.lmtad.Fresh

lll‘
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Mission

To create an Action Plan for the produce
industry to adopt an effective whole chain
traceability program by incorporating the use
of common standards to serve as the linkage
between internal traceability programs.

! M:DFI_ Umtderash

GOAL: Minimize the impact on businesses by:
— Using existing standards: GS1

— Using existing data capture technologies: Barcodes
— Using readily available information

* |dentification number

* Lot #

* Pack/Harvest date (optional if already embedded in
Lot #)

* One-step-up, one-step-down
— Augmenting (not replacing) internal systems

PMA
| ACDFL UnnadFresh

4/1/2010
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Milestones
Brand owners get GS1 Company Prefix: Q1 2009

. Brand Owners assign 14-digit GTINs to all case
configurations: Q1 2009

3. Brand Owners provide and maintain their GTINs
(and corresponding data) to their buyers: Q3 2009

4. Case packers provide human-readable information
on each case (GTIN and Lot #): Q3 2010

! M:DFI_ Umtderash

RN SR OO T

T ome II-I NI NI L IRIE O EIN UM GIN UN UM UM WD ORI 08D 0 mEe W00

Milestones
5. Case packers encode GTIN and Lot # in a GS1-128
barcode and human readable format using a
standard case label: Q3 2010

6. Case handlers must read and store the GTIN and Lot
# for inbound cases: 2011

7. Case handlers must read and store the GTIN and
associated Lot # for outbound cases: 2012

] M:DFI_ UnnadFresh

4/1/2010
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PRODUCE TRACEABILITY INITIATIVE

NN LR O O R TR

DimiE e G

Industry progress

Respondent demographics

responsibility implementing PTI

— 94% of respondents are from the U.S. fresh fruit and
vegetable industry

— 64% of respondents are packer shippers and growers

PMA

% CPM.

1[“

M:DFI. letsd.Frosh

— 88% of 263 respondents are either decision makers or had

i RN OB OO
General Awareness

e 80% of respondents are aware of PTI

e 75% of respondents have accessed the PTI Web site

PTI awareness is extremely high

PMA [gcema

ACDFL l.lmtad.Fresh

49
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2% of respondents are having specific one-on-one
communications with trading partners

PTI with 58% on target to meet the milestones

e 27% of the respondents who are not working toward
implementation cite cost as the main factor

Thus far the industry has been moving towards PT/

but there are challenges on the horizon

PMA [Egcema

ACDFL Umtsd.Frosh

oL b

General Benchmarking

R

0% of the industry is working toward the implementation of

= AL,

Milestone 1 and 2 — Q1 2009

e 70% of brand owners have a GS1 prefix

* 64% of brand owners have assigned GTINs for every case
configuration for their company

=

M. CPMA

ACDFL Unifaéfﬁ;i.h

1“‘

50
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Milestone 3 — Q3 2009

R

42% of brand owners have established a process to

communicate GTIN information to their buyers and 16% of
those are using the PTI data synchronization template
spreadsheet to communicate

30% of receivers reported being contacted by their suppliers
regarding Milestone 3

The industry needs improved
buyer/seller communications

]

I CPM
MA % M:Dﬂ_ Umtsd.Frosh

‘l||

. LARTICHR RO O

Milestone 4 and Beyond

e e P P T

e 54% of brand owners are working towards milestones 4 and 5

* 33% of receivers are working on being able to read and store
inbound case information

e 40% of the industry has a plan to meet milestone 7

The industry appears to be in a wait and see mode

=

1“‘

5] CPMA
MA M:DFI; United Fresh

4/1/2010
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"'!!' —_\ AR AT TNUTTIN TN T T T A =2
PRODUCE TRACEABILITY INITIATIVE
St RIVRFLAT... 1100 O
Concerns
* Costs, costs, costs... ¢ Pending & delayed
— Hardware and software government action
— Logistics . .
* Questioning necessit
— Company prefix costs Q 8 Y
— Implementation and * Special demands above and
maintenance beyond PTI
* Norecognizable return on * Insufficient communications
mvest.n'Tent. ¢ Difficult to implement
* Insufficient resources to
implement. ¢ Already have trace-back
e Commitment across the systems.
supply chain. _
Costisthemos commen conceraboutpril 0

 LARTICES RO O

Next Steps

e GS1 US and GS1 Canada to become integral partners

e Greater involvement from higher level executives, especially
retailers and key stakeholders

¢ Increased education and communication
e Greater implementation assistance

I CPM
PMA % M:Dﬂ_ Umtad.Fresh

1“‘
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IR LNRL WL LRI
The
PRODUCE TRACEABILITY INITIATIVE

www.producetraceability.org

PMA [F5CPMA
= ﬁ ACDFL

United Fresh

1. Traceability and Information mgt

e Review of initiatives and perspectives among
Freshfel members

e Next steps for Freshfel

53
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2. New breeding techniques

e General state of play legislation
— Tom Lyall (Dow Agroscience)

e Cisgenesis and potential applications in the
F&V sector

— Henk Schouten (Wageningen University)

e Discussion and way forward for future Freshfel

position
. S
freshfel
EUROPE
2. New breeding techniques
General state of play legislation
Tom Lyall (Dow Agroscience)
. W "
freshfel
EUROPE

4/1/2010
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% Dow AgroSciences

Regulation of products derived from biotechnology:

Dow AgroSciences’ insights

Tom Lyall

Freshfel Food Safety Meeting
29 March 2010

% Dow AgroSciences

Contents

Status of adoption of biotechnology.

Regulation of products derived from
biotechnology

Overview of new breeding technologies
Conclusions

55



% Dow AgroSciences

Current policy considerations

* Increase of world population by 1/3 to 9 billion in 2050; food
production must increase by 70% (FAO).

» Arable land remains a limited resource worldwide, due to
various factors (climate change, urbanisation etc.).

» The farming sector’s responses must:

— Reduce inputs (e.g. fertilizers and water)

Increase outputs (e.g. yield and quality)

Increase land use (e.g. cultivation on marginal lands)

Manage production of food/feed alongside renewable biomaterials

Maintain and improve soil fertility

Protect biodiversity

Who will respond to these challenges and are there supportive
policies in place at EU level?

% Dow AgroSciences

Biotechnology is one tool to help deliver policy goals

Traditional plant breeding

) Traditional donor Commercial variety New variety
DNA s a strand of genes, (many genes are transferred)

much like a strand of pearls.

Traditional plant breeding

combines many genes at

once. Deswed Gene (crosses) Desire d gene

Plant biotechnology

) . Desired gene Commercial variety New variety
Using plant biotechnology, a (only de5|red gene is transferred)

single gene may be added
to the strand.
(transfers

De5|red gene

4/1/2010
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% Dow AgroSciences

I A m

Global Area of Biotech Crops, 1996 to 2009:
Industrial and Developing Countries (M Has, M Acres) ;sxa»

ha

% Dow AgroSciences

140000 -

110000 -

80000 -

50000 -

20000

2005 2006

W Poland

W Romania

O Slovakia

W Germany

O Portugal

0O Czech republic
| France

@ Spain
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Status Of EU %DUWAgrOSciences |
approaches to b

*  Process functions (18 products approved since
2004), but slowly compared to approvals outside EU.

» Large backlog of products to approve.

* Unintended negative consequences on global product
trade of slow approvals and zero tolerance to EU-
unapproved GMOs.

* No GM fruits or vegetables approval for EU import.

* Limited enthusiasm within COM, M/Ss and
stakeholders to revise current EU import rules.

*  Consideration of compatibility of EU and WTO rules.

Status Of EU %DuwAgroSciences i
approaches to

Only two GMOs approved for EU cultivation since
1998 (maize and potato).

*  General consensus that approval process is
dysfunctional.

»  Political intention to allow member states opportunity
to legally ‘opt-out’ of growing EU-assessed and
approved GMOs.

*  Proposal to enact political wish expected mid 2010. will
this require a revision of EU rules?

*  New Commission shows more positive stance towards
cultivation.

4/1/2010

58



Status Of EU %l)uwAgroSciences
approaches to -
GMOs

* Innovative plant breeding sector delivers novel
products to better address agricultural challenges.

*  More efficient and specific plant breeding methods
now utilised to complement available methods.

*  Resulting products are identical to those from classical
breeding and mutagenesis. How do you detect them?

*  Variety development and EU production impacted by
proportionality of regulatory hurdles.

* Should products from NBTs be regulated and if so,
how?

Status Of EU %l)uwAgroSciences
approaches to ‘
GMOs

»  Scientific working group established under DG
Environment to assess NBTs and resulting plants:
GMO or not.

»  Evaluation by JRC-IPST (Seville) of adoption and
impact of policy options at EU level:
—  Mapping of current research activities;
— Potential adoption by crop breeding industry; &
— Barriers for commercialisation (regulatory status, intellectual
property, economic issues, environmental issues).

. Consideration under revision of EU ‘biotech’ rules.

4/1/2010
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% Dow AgroSciences

ZFs are protein domains which bind to
specific 3 base pair DNA sequences.

expression : - - -
Altering the amino acid sequence in the ZF
changes its DNA sequence recognition.

A series of zing finger protein domains can
be custom designed to bind to a target DNA

seq

The addition of a functional domain
provides specific DNA modification

features
Functional Domain

recognitiefd

% Dow AgroSciences

i AR § A
Zinc Finger nuclease technologies 1 & 2: targeted mutagenesis techniques:

Zinc finger nuclease applications are simply a more rapid, reliable
and predictable process for generating targeted mutations in plants
compared to traditional breeding and mutagenesis processes.

B Mutations are known and pre-determined:
Unlike random mutagenesis techniques, ZFN are
designed to generate mutations only at the
predetermined targeted DNA location

@ No additional genes or traits are introduced into
the genome of the host.

@ I|dentical to products exempt from regulation:
ZFN delete and edit products are indistinguishable from
currently described non-regulated, Non-GMO products

4/1/2010
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To complement DAS ~ @pov agrosciences
proprietary work,
many collaborations
are underway

More Nutritious Cassava
Using Precision Insertion
and Excision

4
g

DONALD DANFORTH
PLANT SCIENCE CENTER

Precision Mutagenesis
High-Yield Tomato

-tgam

Canola: Healthy Oils

it b, Ml '
B S ENTOF | biosciences
vabe PHIMRE# research

% Dow AgroSciences

Conclusions

» Biotechnology is one established technology to deliver
wider food policy goals.

» European adoption of plant biotechnology lags that of
other global regions.

 Plant breeding continually evolves as more precise tools
become available.

 The proportionate regulation of new products is essential
to promote continued innovation.

* The EU regulation of products from modern plant breeding
is at a crucial cross roads.

* New breeding technologies have the potential to bring
improved fruits and vegetables to the global market.

4/1/2010
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% Dow AgroSciences

Many thanks — questions?

2. New breeding techniques

Cisgenesis
potential applications in the F&V sector
Henk Schouten (Wageningen University)

SEPARATE PRESENTATION !!!

4/1/2010
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2. New breeding techniques

* Discussion
* Way forward for future Freshfel position

3. Plant Protection Products

General state of play legislation

Private standards — market research proposal
GlobalGAP — Crop Protection Working Group
Labelling of Post Harvest Treatments

Russian pesticide residue requirements

Residue monitoring tools at Member State level

4/1/2010
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State of play legislation

¢ Future legislation has been adopted in November 2009 => entry into
force as of June 2011

Authorisation (Reg 1107/2009): first tangible effects as of 2015
Sustainable use (Dir 2009/128/EC): mandatory IPM as of 2014

* MRL-legislation

Ongoing changes, mostly increases or new MRLs

Batch with decreased MRL-values to enter into force on 7 June 2010
Case of Ethephon

Orthophenylphenol becomes PPP, MRL-change from 12 to 7 ppm
EFSA screening of all authorised active substances

e Authorisation: 50+ decisions pending before end of 2010

Private standards — Market research

* Proposal by DuPont

e Request for support
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DuPeont Crop Protection
Proposal to Freshfel Quality Group
Brussels, 29 March 2010

The miracles of science”

This document and its content were prepared to support a discussion with Freshfel on
Private Pesticide Standards. They are not suitable for other purposes or further

communication

—

Background

Considerable discussion on true impact of supermarket pesticide
standards. Little or no quantifiable data on extent of concerns available.

Increasing concerns on potential “market distortion” On going
consultation with DG Agriculture, FAO, WTO, food industry

New economic model developed by German Economic institute
( DIW econ) on “Impact of private pesticide standards on market
structures”. Has concluded:
~ Crop production decisions and market structures at the supplier level are affected.
~ Farmers forced to produce to most restrictive protocols.

~ Specific investments are necessary by farmers & exporters to meet specific quality
requirements without guarantee of sale.

~ Strategic use of private standard leads to potential welfare losses due to unfair
competition in the retail markets.

Plan now is to verify this model
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—

Independent survey to quantify the issue

»  Aim: To provide an independent quantitative assessment of the
impact of private retailer standards on producers, importers
livelihood & freedom to trade treated produce within & into EU,
without compromising any individual or organization.

e Outcome: allow fo focus messages vs retailer standards from a
point of “strength”. Used to lobby for improvements in any
areas where concerns are indentified

~ Internal use

~ External use

~ Acrass food chain

~ EU commission , FAO WTO etc

> Survey results available by Q4 2010

—

Initial Proposal (open to discussion)

Survey done by independent Market Research company (Produkt + Markt,
Germany), Confidential (to those who respond) & factual

> Focus on key areas of concern:
~ Table grapes, apples, tomatoes
~ Spain, ltaly, Germany, possibly UK

> Producers (large & small), Ex-/Importers

DuPont Crop Protection have agreed to fund and have approached
following sponsors to design and implement ( Discussions ongoing)
~ Freshfel
~ COPA-COGECA
» Forumphtyo
~ ECPA
~ DIW econ, German Economic Institute

Other sponsors by request, but recommend to keep limited numbers
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—

Proposed next steps

»  Freshfel indicate interest in participating the survey

»  If supportive Freshfel nominates delegate(s) for a first
planning session w/c April 19th

»  Aim is to have all potential sponsors attend

»  This initial meeting will establish ground rules and
determine the path forward

QPO

GlobalGAP — Crop Protection WG

* Follow up and actions on Minor use
— Conference November 2009
— Athens meetings and Berlin follow up
— Call for action to new Commission
— Revision of GlobalGAP protocols in London
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Yes

The PPP is already
registered for
another species in
the country?

Fig.1 - Off label procedure

Yes

The PPP is already
registered for the
same species in
another country in
the same agro-
pedoclimatic
conditions ?

No

Is there any risk
assessment
about LMR
excess?

The PPP must be officially
submitted for the minor
use to the national
authority

Does the national
authority send back the
acknowledgement of
receipt of the
instruction of the file?

The PPP can be temporarily
applied to the specialty
crop

Off label procedure

ANNEX CB.2 GLOBALGAP (EUREPGAP) GUIDELINE | PLANT PROTECTION PRODUCT USE IN COUNTRIES THAT ALLOW EXTRAPOLATION

Registration Scheme in Country of Use

Safe Use Criteria in this Situation
(Operator and Environment)

for Use on Individual Crops

A |NO REGISTRATION SCHEME EXISTS Some control
over PPP imports may be in place

PPPs that are used must have clear guidance for the
user to allow for the safe use of the product in line with
the "International Code of Conduct on the Distribution
and use of Pesticides" (FAO Rome 2002).

LAulhorisalion of Plant Protection Products
E

xtrapolated Uses are permitted

|[B A REGISTRATION SCHEME EXISTS Imported PPPs
are permitted for sale with the label of the country of
origin. This may be in addition to national labels for the
PPPs

The user of the PPP which is a direct import must be
provided with clear guidance to allow for the safe use of
the product. This guidance could be in the form of label
translations or notes provided by the distributor.

1.The imported PPP carries a label which matches
the national approval.

2. The imported PPP carries a label which is different
to the current national approval. In this case this PPP
can be used on the crop where the national approval
is valid.

3. The crop is not covered on the national label.
Extrapolated uses are permitted, if the national
scheme does not exclude this practice.

Freshfel Europe
Import — Export 02/02/2010

4. The crop, destined and GLOBALGAP registered
ONLY for export counties, is not covered on the
national label, but is covered on label of CoD or
produced to meet CoD import tolerances of MRL.
There is no active restriction by local government of
use of PPPs on crops destined for export and the
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Labelling post-harvest treatments

* New proposals on food information (food &
nutrition labelling)

 Amendment was defeated in key committee as a
result of intensive lobbying by Freshfel members
and food chain partners

 Amendment is still present in parallel discussions
between Member States (DK, DE, RO)

* Continuing efforts

Russian Pesticide Residue Requirements

* Negotiations on an additional protocol including export
monitoring and registration of exporters stopped

* No further talks scheduled at present, continuing dialogue at
WTO-level

* Key Member States are implementing monitoring programmes

* Experience other sectors indicates request for register of
exporters remains possible, Member States are however
reluctant to assume management (pre-condition Russia)

* February 2010

— New report with non-conformities => additional safety certificates

— New MRLs (further harmonisation)
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Nr of non-compliances reported since

Non-compliances  AS

298 Chlorpyrifos
194 Nitrate
81 Cypermethrin (alpha)
77 Dimethoate
41 Deltamethrin
28 (Es)phenvalerate
24 Lambda-Cyhalothrin
22 Cyprodinil
15 Triadimephon
12 Chlorotalonil
11 Phosmet
11 Diazinon

4 Malathion
4 Permethrin

3 Benomyl
3 Procymidone

Russian Pesticide Residue Requirements

last report 421 + 5.750 MT
1January 2009 846 12.754 MT

%

35,2%

22,9%
9,6%
9,1%
4,8%
3,3%
2,8%
2,6%
1,8%
1,4%
1,3% (aka Phtphalophos)
1,3%
0,5%
0,5%
0,4%
0,4%

Russian Pesticide Residue Requirements

BE

BU

FR

DE

EL HU T Lv. LT NL PL PT SK ES

Abricot
Apple
Aubergine
Beet root
Carrot
Cherry
Cabbage
Clementine
Courgette
Grapefruit
Lemon
Mandarine
Onion
Orange
Peach & nectarine
Nectarine
Pear
Pepper
Potatoe
Plum
Radish
Strawberry
Table grape
Tangerine
Tomatoe
Kiwi

All plant products

X

X X X
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Russian Pesticide Residue Requirements

* List of priorities for Russian MRL ( list for
discussion and members input )

Residue monitoring tools

e Existing systems in DE (4Fresh), NL (Food
Compass), ...
e Valuable intelligence for participating companies
but also as policy tool
— Russian market access
— New MRLs

 Status / perspectives in other countries?
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4. Increased import controls

e Reg. 669/2009 (minor technical amendments just published)
e Entered into force on 25 January 2010
* Increased controls

* 100% documentary and identity checks

* 10-100% physical checks including lab tests

e Major discrepancies in implementation by MS (points of entry,
lab choice and capacity, delays, fees, ...)

¢ No problems reported regarding imports Turkish produce —
full implementation at Bulgarian point of entry?

e First revision list of countries/products in May !

L1 Agkr ~ -
. : X : | v &t
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4. Increased import controls

e Status rapid alert notifications

e Significant increase in alerts since Jan 2010

e Dom Rep (1); Thailand (18); Turkey (14)

e Egypt (11) — oranges and strawberries
e FVO inspection missions in Egypt, Thailand and Turkey
e Main conclusions

e Bananas from Dominican Republic could be removed

e Other products will remain
e Egypt emerging as potential candidate
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5. Reform plant health regime

Dir. 2000/29/EC

Time schedule

¢ Long process (to be completed in 20147)

e First step: Launch of evaluation (contracted by Commission to Food Chain
Evaluation Consortium (FCEC)) => until June 2010; final report in May 2010

¢ 1t conference: “Modernising the Community plant health regime in view
of globalisation and climate change” (February 2010)

» 2 conference: October 2010 (starting point for the Commission to draft
the legislation framework and to carry out the impact assessment)

¢ End of 2011: Legislation proposal by Commission

¢  From 2012 onward: Amendment of legislation
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Freshfel Position Paper

(working document, regularly updated by Member input)

Results
Partly still appropriate, but possibilities to improve the CPHR:

¢ More information and communication
* More transparency and harmonisation
* More focus on prevention and early action

* Optimise the requirements for trade, more reciprocity and
recognition on world market

State of play (1)

e Commission goals:
— better surveillance
— acting more quickly if an outbreak is detected

— establish a global network, with better point of entry
inspections, better cooperation etc.

=> how to make the CPHR simpler to handle and
stricter at the same time ?

=> need of new stra
k A &

%

c and new culture in the CPHR |
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State of play (2)

¢ FCEC evaluation

* 66 replies to general survey (26 MS plus 38 stakeholders) +
35 replies to cost survey (24 MS plus 11 stakeholders)

¢ Results:

— CPHR only partly fulfilled objectives for which it was designed
— Critical factors for success are a timely action and availability of
incentives
— key objectives for the future:
* more prevention
¢ better risk targeting

For more information see:

* Freshfel Position Paper (Freshfel Extranet, 05.03.2010)

* CPHR conference summary with policy options (=> please
provide us with your views on these options)
(Freshfel Newsletter Nr. 7, 26.02.2010)

e Official Commission Plant Health website:
http://ec.europa.eu/food/plant/strategy/index en.htm
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6. EU Quality Policy

e Marketing standards
* @Guidelines for certification schemes

Marketing standards

e Impact assessment finished by summer
e Policy direction new Commissioner still
unknown
* Willingness Commission to further deal with
the issue in one way or another?
e Points that need to be adressed:
— Legal status UN-ECE standards (e.g. France)
— Discrepancies in import procedures and charges

4 \ B
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Guidelines certification schemes

Commission’s response to concerns farmers
regarding adm. and financial burden

Voluntary, but improvements are expected

General framework applicable to a wide
range of schemes

More specific guidelines could be considered
(Integrated production, Fair Trade, ...)

Guidelines certification schemes

Scheme participation and development
Scheme claims and requirements
Certification and controls

Branding and labelling

Mutual recognition and
benchmarking/overlap with other schemes
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7. EU organic logo

* Public online vote:
— Participation of 130.000 people

— Winner logo gained 63% of the overall vote

* Farming regulation will be amended in the coming
weeks to introduce the new logo into one of the
annexes

7. EU organic logo

* From 1st July 2010:

— Organic logo of the EU will be obligatory on all pre-
packaged organic products that have been produced in any
of the EU Member States and meet the necessary
standards

— Optional for imported products

— Other private, regional or national logos will be allowed to
appear alongside the EU label
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Closing

* Next meeting in Autumn
e Food Chain Round Table ( 19 April?)
e Thanks for participation
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